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Exhibit 4: OHIM Budget 2010, continued 
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Exhibit 4: OHIM Budget 2010, continued 
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Exhibit 4: OHIM Budget 2010, continued  
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Exhibit 5: OHIM Community Trade Mark Flowchart  
Source: http://oami.europa.eu/ows/rw/pages/CTM/regProcess/regProcess.en.do  
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Exhibit 6: Summary of OHIM’s Action Plan – update January 2008 
  
 
 

Source: http://oami.europa.eu/ows/rw/resource/documents/QPLUS/USS/USS-2005-plan_Dec_07_update_en.pdf   
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Exhibit 6: Summary of OHIM’s Action Plan – update January 2008, continued
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Exhibit 6: Summary of OHIM’s Action Plan – update January 2008, continued 
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Exhibit 6: Summary of OHIM’s Action Plan – update January 2008, continued 
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Exhibit 7:  User Satisfaction Survey, Summary of Response Rates 
 
 
 

Summary of Responses to the OHIM User Satisfaction Survey by Year 
 
Survey Responses 2005  2006  2007 2008 
Proprietors 374 responses 436 responses 518 responses 913 responses 
Agents 714 responses 520 responses 709 responses 685 
     
Total responses 1,119  956  1,227 1,598 
Response Rate 
(total) 

17.3% 8.2% 8% 7% 

 
Note: The web-based survey drew its population from users who had had contact with OHIM during the 
previous year.  For most years, OHIM had email addresses for less than half of those in contact with the 
agency.  Of those email addresses, typically about 10 to 15 percent were “undeliverable.”  Thus, the 
survey reached only those with usable email addresses.  About half of the proprietors were reached by the 
web-based survey versus more than 75 percent reached among agents.  A much smaller proportion of 
proprietors respond to the surveys than is true of agents 
 
Source: Figures compiled by the authors and drawn from OHIM User Satisfaction Survey reports, 2005 to 
2008. 
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Exhibit 8: Accessibility Service Standards, 2009 
 

 
 
Service standards and quarterly performance measured against standards for 2007 and 2008 are available 
at http://oami.europa.eu/ows/rw/pages/QPLUS/serviceCharter/serviceCharter.en.do 
 
Source: http://oami.europa.eu/ows/rw/resource/documents/QPLUS/serviceCharter/2009/accessibility 
servicestandard_2009_en.pdf 
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Exhibit 9: Timeliness Service Standards, 2009 
 

 
 
Service standards and quarterly performance measured against standards for 2007 and 2008 are available 
at http://oami.europa.eu/ows/rw/pages/QPLUS/serviceCharter/serviceCharter.en.do 
 
Source: http://oami.europa.eu/ows/rw/resource/documents/QPLUS/serviceCharter/2009/timelinessservice 
standards_2009_en.pdf 
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Exhibit 10: Quality of Decisions Service Standards, 2009 
 
 

 
 
Service standards and quarterly performance measured against standards for 2007 and 2008 are available 
at http://oami.europa.eu/ows/rw/pages/QPLUS/serviceCharter/serviceCharter.en.do 
 
Source: 
http://oami.europa.eu/ows/rw/resource/documents/QPLUS/serviceCharter/2009/qualityofdecisions_2009_
en.pdf 
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Exhibit 11:  OHIM e-filing interface, 2002-2009 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
Source: OHIM Office of Institutional Affairs 
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Exhibit 12: OHIM e-Business Tools and Solutions, 2009 
 

 
  

OHIM e-business solutions, 2009 

OHIM provides a wide range of transactions that can be executed electronically. Self-service 
solutions facilitate access to and interactions with Community trade mark (CTM) and registered 
Community design (RCD) systems. 

The MyPage online portal 

Any CTM user can sign up for his or her own personalised, easy-to-use, free and secure 
platform: MyPage.  MyPage provides a comprehensive range of online solutions: 

 Reception of search reports online  
 Reception and submission of electronic communications via the e-communication 

mailbox  
 Online modification of personal details 
 List of clients and files 
 Save searches for CTM and RCD data. 
 CTM Watch – monitoring tool for CTM status changes 
 Access to e-filing and e-renewal tools  

Search tools 

A range of search tools allow rapid and user-friendly lookup of Community trade marks and 
designs or help in the search for representatives. These tools are accessible from every page on 
the website.  

 Search CTM data – CTM-ONLINE 
 Search RCD data – RCD-ONLINE 
 Search for Good and Services classification – EUROCLASS 
 Search for Product classifications– EUROLOCARNO 
 Search for representatives –  

View CTM documents 

 Online Access to CTM files is the solution for viewing and downloading any non-
confidential documents regarding a selected published CTM. 
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