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> Tiering markets to protect spend in USA, France, Germany
> Reduced creative development

> No TV advertising except in Germany & France

> Move from traditional media to online advertising

> Grow social media fan base to generate earned media
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> Greater investment in cooperative activities
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“Winning people’s attention through activity that
talks to their interests,
that brings the Ireland brand to life, and
that encourages them to interact with it
and with each other.”
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Proactive Paid Seeding
monitoring on non-
Tl social channels

eDM to warm
Advertising agency database

CE team
PR Agency & call centre

Social Monitoring
on Tl channels ’ g PPC

CE Team & call centre ﬁ Advertising team
IRELANBNS LONDON

PR seeding of
video

Pro-active
tweeting to celebs

PR Agency PR agency

Distribution on Tl PR seeding Chris o'D

social channels interviews
Corporate PR

CE Team PR agency
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The Gathering Ireland 2013 is a spectacular, year-long celebration of all things Irish.
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Throughout 2013, Ireland is opening its
arms to hundreds of thousands of friends
and family from all over the world, calling
them home to gatherings in villages, towns

and cities.

Communities throughout Ireland are
showcasing and sharing the very
best of Irish culture, tradition, g L
business, sport, fighting spirit and

 the uniquely Irish sense of fun.

- B







.19(

// L\_A

3.2 million views — O% earned upllft
8 cent Cost Per V|ew V. 10 cent benchmark

——)

12% View Through Rate v. 4%

i'
- E
N
\




..( ) ( )
I xl I 4 Feile Neidin: Kenmare Irish Music
o Like = Message @ ¥ l l( || ) l I Festival

® 2,562 gy SRty l 53550 Qal
. : ke Foll 2
w o

1 billion
impressions

200,000
new fans

(,«’."['LO“W !'C\i'u I'CBL-L’L | _‘.’_ n—

—
(=]

. e i
: FESTIVAL
__estyuﬂgj PN Gt Rru o) Gl (Romvn o West Cork Literary Festival etle | | Message @ ¥ : = Burren Tolkien Society Festival o Uke | | Message o



Directly Attributable Travel:
250,000-275,000 additional visitors
€170 million revenue
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Our realised
e S5 Social Equivalent Advertising Value

$17 million

in 2015

A new & simple way to measure social media ROI:
Social Equivalent Advertising Value
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Delivering Stan

An engagement focus maximises earned media
Connect with your consumers’ interests

Aim for topicality

Ask for the share

Leverage the power of community

Think “real world” opportunities as well as digital
Measure the R.O.l. & then reinvest
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