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The Secret Sauce for the
City of Perfect Balance.



The City You
Can’t Wait To Get To.....
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And Never Want to Leave.



“If you don’'t know where
you're going, any road will
get you there.”

Cheshire Cat to Alice in Wonderland
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Start with
your City.



Want to Make Your City a
Great Place to Visit?



Start with Making Your
Your City a

Great Place to Live,
Work, Play, and Learn.



A City Where you can
Visit

Enjoy

EXperience...



Build your Business...



And Love Your Life.



A City of
Perfect Balance.






243 Million
Americans live

in the 3% of our
nation that iIs

Urban.






“If you change the way you
look at things, the things you
look at change.”

WAYNE DYER



Don't Let What
You Know
Limit What You
Can Imagine.



“There is no reason anyone
would want a computer In their
home.”

Ken Olsen, Founder of Digital
Equipment Corp. 1977



“There is no chance that the
IPhone is going to get any
significant market share.

No chance.”

Steve Ballmer, CEO, Microsoft,
2007
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“Today’s lesson is about targets of opportunity.”



ENTERING

Starjtu




SPECIAL ISSUE

SCIENTIFIC

September 2011
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We have seen a brighter future, and it is urban
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How Cities Boost Creativity

The Power of Cyber-Connected Crowds

New Heights for Skyscrapers
10 Years after 9/11



A Great City
IS a "Room
Without a

Roof".

Pharrell Williams, “Happy”



[ just learned how to skate
where the puck was going, not
where It was.
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Think about all the information

created from the dawn of civilization
up until 2003



“ Every two days now we create as
much information as we did from the
dawn of civilization up until 2003”

ERIC SCHMIDT
EXECUTIVE CHAIRMAN, GOOGLE



We send over
8 billion text
messages per

JESSICA




-~ What | want
to do, hasn't been
invented yet..."

JASON




SELL BY 2014
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www.ceosforciti

CITY VITALS 20

Benchmarking City Performance

& CONNECTED CITY
® INNOVATIVE CITY
TALENTED CITY

v YOURDISTINCTIVECITY

Joe Cortright, Senior Policy Advisor for CEOs for Cities, Impresa, Inc.
Made possible with generous support from The Richard H. Driehaus Foundation



Voting

Community Involvement
Economic Integration
Transit Use

Walkability

International Students
Foreign Travel

Internet Connectivity

CEOs

FOR

CITIES









Smart People,
Great Institutions,
Beautiful
Bulidings
are never
enough.
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The Power



















Oklahoma River




Oklahoma River
Today: U.S. Olympic Training Site




Bricktown Canal




Bricktown Canal




2016 Republican

National Convention
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Healthline

Cleveland

CONNECTED CITY
I
T

Y ror GITIES



—L-‘.-‘;%‘J'ﬂ.!- | TR AN
v JRRRRANRNAL . waEn
‘ 1 i i el TRRRRANRRARE nmi

Yceveiane ae=in il e

TREIRLLEL
TREITELALEL
TR ITELRLEL
TEILELRLEL
u TR
LELEL




ianti
13aan 3 TiE i
1

LAEL. "‘,_‘_\l\_\.

| |
' 83 A
| R Rdaid N
-4 4
|

\ A LA0
—
PR LU ALY
- 105 T oy —

O g N e
i Ll Ny B .D

T

ol .
o TN “‘N‘;"‘T 8% triii |

\\ “"'.A“‘. TTRLIT

\%\ St LLLE nl‘\m

' \\\\‘“ anait © ';‘n‘\‘!‘w‘; Lt
‘ [

e an 4337 RTIR :'":

\ .

\\“ i\ = B K TEIRL
\\\\\\\\\,. 1 a"—:ﬂ:_:l:; Tl i
W @l |

e
- -

A |: "we
!%‘\'o



’I.'-
A

—

=







Patents

Venture Capital
Self-employment
Small Businesses

CEOs

FOR

CITIES



“All successful cities have
something in common: ...attract
smart people and help them work
collaboratively.”

HARVARD PROFESSOR ED GLAESER
TRIUMPH OF THE CITY

ror CITIES



GRid70

Grand Rapids, MI

C
INNOVATIVE CITY

T

Y == CITIES



Compact.
Transit-accessible.
Wired.
Mixed Use
Housing, Office,
Retall.



Innovation District
Models

Anchor Plus
Anchor-driven in
midtown/downtown
areas

Urbanized Science

Park Outside city core
where suburban parks are
urbanizing

Re-imagined Urban

Area

Within or near waterfronts
or other old industrial

\ areas



Anchor Plus:

Cambridge- Kendall Square
Philadelphia- University City
St. Louis- Wash U.,St.Louis U.,
Barnes Jewish Hospital
Pittsburgh- Carnegie Mellon,
Univ. of Pitt Medical Center
Detroit- Quicken Loans, Henry
Ford Health System, Wayne
State
Cleveland- Cleveland Clinic, UH,
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"MIXED U

The 5M Project is a four-
acre multi-phase, mixed-
use development project in
downtown San Francisco
between 5th, Mission, and
Howard Streets.

A place for working, living
and gathering...

A safe place with the kind
of density and diversity we
want in our city.

Interactive
ground plane




SM PROJECT: CREATING THE GROUND PLANE

2,500+ organizations, 1,500+ events and programs, 500,000+ people:
converging culture + economy

LOCALECONOMIES | GROUND PLANE PHYSICAL ENVIRONMENTS
| HUB / TECHSHOP » Workshops » Mobile restaurant

INTERSECTION FOR THE ARTS » Kitchens » Classrooms

SF MADE // OFF THE GRID » Event spaces » Cafés
» Range of offices  » Art galleries

ANCHOR TENANT
EXPERIENCES
THEATER, MUSIC
LECTURES / CLASSES
BUSINESS INCUBATOR PROGRAMS
BUILD, TINKER, MAKE
EAT // NETWORK // SOCIALIZE
PUBLIC ART + FESTIVALS

7 ‘ ;(//{




Re-imagined
Urban Area

22@ Barcelona
Boston — South Waterfront
San Francisco- Mission Bay
Seattle- South Lake Union
NYC- Brooklyn Navy Yard




DOWNTOWNPROJECT



DOWNTOWN PROJECT
A $350 Million Investment

$ 50M Small Businesses
$ 50M Tech Startups
$ 50M Education, Arts, Culture

$200M Residential & Real Estate




Urbanized
Science Park

Research Triangle

Madison - U of Wisconsin RP
Charlottesville- U. of Virginia RP
Tuscon- U. of Arizona Tech Park




INDUSTRIAL
DISTRICT

ﬂ“’..i.ﬁﬂ::;z s

INNOVATION
DISTRICT
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RALEIGH RESEARCH TRIANGLE

Ralelgh &
Durham, NC

BOSTON'S INNOVATION DISTRICT

EAST BOSTON

BEACON HILL
boston harbor

DOWNTOWN

Louis Bostoﬁ)\
/ ICA // ‘ 10 minutes to 7
0 . ' /L ' LOGAN INTERNATIONAL
CHINATOWN 0 s’ AIRPORT
BOA Pavillion

-er \
’.)Havpoon Brewery
——

@ Boston Design Center

DISTRICT R



College Attainment
Creative Professionals
Young and Restless

raded Sector Talent
International Talent

ror CITIES



CITY DIVIDENDS

COLLEGE ATTAINMENT VEHICLE MILES TRAVELED POVERTY

$143 billion $31 billion $31 billion


















Your Neighbor's
Education
Affects Your

Salary.



Married Couples
w/ Children
1970: 40%

2014:
less than 20%



Most Mobile
But More Likely to Anchor after 35




U.S. Mobility- 50-year low
‘60’s- 1/ 5 moved homes
Today- 1/ 10

W W W

ror CITIES




YOUNG ADULTS
ARE MOVING
TO CITIES.

* Real estate reports
show growing demand
by young adults for
more urban locations

e Our “Young and Rest
less” studies show the
number of college-
educated 25-34 year
olds growing twice as
fast in close-in urban
neighborhoods
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. Young adults are dr1v1ng less
£ Young adults are buylng fewer cars

e Technolagy and place are replacmg

' dr1v1ng 5',' & A R s Vs







“| started thinking about what
it would be like to raise my
family in my hometown.”



Weirdness Index
Culture-HDTV Ration
Restaurant Variety
Internet Search Variety

CEOs

FOR

CITIES






i

CITIES



Guiding Principles

for branding a city

Have a Purpose

Credibility 1s Key
Be Specific

Be Resourceful

ror CITIES



Guiding Principles

for branding a city

Grassroots Drive Word of Mouth
Make it more than a tagline

Look Beyond Words
Make it Emotional

ror CITIES



Guiding Principles

for branding a city

It Takes Time
Make 1t Consistent

Ensure Stakeholders are Involved
Keep Stakeholders Informed of Success

ror CITIES



Find Out Who
You Are and
Do It on

Purpose.
Dolly Parton






Find Your
Voice.
Write Your

Verse.



SXSW
Austin, TX AUSTINTX Y 20
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Attitude
Determines
Altitude.






Johnny Manziel...



TR R 7



IT IS OUR LIGHT,
NOT OUR DARKNESS
THAT MOST
FRIGHTENS US....

AAAAAAAAAAAAAAAAAA



Your playing small
does not serve the
world.

GEEE



"Success Is a journey, not a
destination.”

-




If you think
you're done,
youre finished.



SERENITY PRAYER FOR CITIES

God, grant my city the humility to accept
that there's always something more to
learn from someone else, somewhere else,

The speed to keep up with a world that's
moving at lightning speed,;

The flexibility to adapt and change
as we learn...



And the Wisdom
to Make Your City

The City of Perfect Balance.
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COMING SOON TO MUSIC CITY, USA

B o
ror GITIES
NATIONAL
MEEETING

HE DATE AND SET YOUR SIGHTS ON
NHSHWLLE TENNESSEE

NOVEMBER 4-6,2014
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