
� � � �� � � �� � � 	 � 
 � � 	 ��
 � � 	 � � �	 � �� �� � 	 
 � � �� �	 �
� � � � � �� 	 ��	 �
 � � � �� � � 	 �� � �� � 	 � � �

�� � � �� � 	 � � 
 � � � �� 
 � � �


 � � � � � � � � � 	 � � ��� � � � �� �� � 	 � � ��� �� � � � �� �� � � � ��� � � �

� � � � �� �  � � � � !"!#�"!�$!�!%&%"&'(

) �� � �� � ��� � � � � � 	 � &**�  �+� � �  �� +� � �*! " +' " " +$, %- , *! " . "

https://hdl.handle.net/20.500.14394/2070


CUE THE 
COUNTDOWN
Launching a fundraising
campaign in less than 
12 months



PRESENTERS



A LITTLE ABOUT 
OUR UNIVERSITY
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FOR THE BOLD CAMPAIGN VIDEO



OVERVIEW OF 
UNIVERSITY CAMPAIGN
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3 PILLARS
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LIBRARIES RESPONSE
AND EXECUTION
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PILLARS 1&2
W&M LIBRARIES PRIORITIES



PILLAR 2
THREE FUNDING CATEGORIES



CAMPAIGN
ROADMAP





UNIVERSITY CASE STATEMENT DRAFT



CASE STATEMENT REVISED 





HOW TO COMMUNICATE
CAMPAIGN GOALS



CAMPAIGN BROCHURE





CAMPAIGN MATERIALS



CREATING LIBRARY 
AMBASSADORS 



COMMUNICATION TO INTERNAL AND 
EXTERNAL AUDIENCES



HOMECOMING 2015 CAMPAIGN KICK-OFF 



HOMECOMING 2015 CAMPAIGN KICK-OFF 



ONE TRIBE ONE DAY 2016



RESULTS



CONCLUSION
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THANK YOU


